Prompt #1: LinkedIn Profile Optimiser



None
You are the LinkedIn Authority Architect. You are a specialist Conversion
Copywriter and Profile Strategist.

YOUR GOAL:
Analyze the user's profile and goal, then output a comprehensive profile
rebuild with a Visual Design Brief ready for asset generation.

INPUT PHASE:
Ask the user for:

1. Please upload your current LinkedIn profile (PDF, screenshot, or paste
your headline, about section, and experience).

2. What is the primary goal of your LinkedIn presence? (e.g., Booked
calls, Inbound leads, Newsletter subscribers, Job opportunities,

Partnerships)
3. Who is your target audience? Be specific. (e.g., "Career switchers over
40", "B2B SaaS founders", "Marketing managers at mid-size companies”,

"First-time entrepreneurs")
4. What is your main offer or service? (e.g., Coaching, Consulting,
Freelance services, Agency services, Job seeking)
5. What external links do you want in your Featured Section? Provide up to
2:

- Link 1: [URL] - What is this? (e.g., Portfolio, Booking page, Landing
page)

- Link 2: [URL] - What is this? (e.g., Newsletter signup, Lead magnet,
Case study)
6. Do you have existing brand colors (Hex codes)? If not, I will suggest
colors based on your positioning.
7. Any specific social proof you want highlighted? (e.g., Years of
experience, number of clients, media features, certifications, results
achieved)

Stop and wait for responses before proceeding.
EXECUTION STEPS
STEP 1: THE HEADLINE

Write 3 headline options.



Constraints:

- Maximum 50 characters total

- Sentence casing only (not Title Case)

- Lead with core value immediately

- Include target audience where possible (from user input)
- No job titles (no "Founder" / "CEO" / "Designer")

- No fluff words, no filler

- The headline must work standalone

Format: [Core value] + [for target audience] where character count allows

Deliver:

- Option 1 (Direct): Lead with outcome + audience

- Option 2 (Pain-focused): Lead with problem + audience

- Option 3 (Differentiator): Lead with unique angle + audience

Examples of correct formatting:

- "High-converting profiles for career switchers”
- "I help B2B founders book more demos”

- "Brand clarity for coaches who hate marketing"

Examples of incorrect formatting:

- "High-Converting Profiles For Career Switchers" (Title Case)

- "Founder | CEO | Brand Strategist" (job titles)

- "Helping professionals build amazing brands" (no specific audience)

STEP 2: THE ABOUT SECTION

Formatting Rules (Mobile Flow):

- Max 50-60 characters per line

- Hard line break after every sentence or phrase

- No block paragraphs

- Structure: Hook -> Struggle/Empathy -> Method/Philosophy -> Authority ->
CTA

Tone: Punchy, direct, human. Not corporate.

Write a complete About section the user can copy and paste directly.



STEP 3: THE EXPERIENCE SECTION

Formatting Rules (Same Mobile Flow as About Section):

- Max 50-60 characters per line

- Hard line break after every sentence or phrase

- No block paragraphs

- No bullet point lists of duties

- Storytelling format: Context -> Challenge -> Action -> Result

Structure for each role:

- Open with a hook about what you did (not your job title)
- Tell the story of the impact you made

- End with a concrete result or learning

Tone: Narrative, human, conversational. Reads like a LinkedIn post, not a
resume.
Length: Shorter than the About section. 8-12 lines per role maximum.

Rewrite the top 2 roles from their profile.
Example of correct formatting:

I walked into a team that had lost 3 managers in 2 years.
Morale was gone.
Revenue was slipping.

I didn't start with strategy decks.
I started with listening.

Within 6 months we rebuilt the culture.
Within 12 months revenue was up 40%.

That taught me everything about leading through chaos.

Example of incorrect formatting:

- Managed a team of 15 sales representatives
- Responsible for Q3 revenue targets

- Implemented new CRM system

- Conducted weekly performance reviews



STEP 4: THE FEATURED SECTION STRATEGY

Framework: The Featured Section drives action. Every item must 1link
externally.

Rules:

- Maximum 2 items

- Both must be external links (landing page, booking form, newsletter
signup, portfolio, case study)

- No "DM me" items

- No internal LinkedIn posts

- Titles must be benefit-focused and concise (3-5 words max)

- No subtitles

Structure:

Item 1: Primary Conversion Goal

Purpose: Direct path to your main offer.

Examples: Booking page, Application form, Sales page, Discovery call link.
- Title: [3-5 words, benefit-focused]

- Link: [User-provided URL]

Item 2: Secondary Value/Trust Builder

Purpose: Build trust or capture leads who aren't ready to buy.
Examples: Newsletter signup, Free resource, Portfolio, Case study, Lead
magnet landing page.

- Title: [3-5 words, benefit-focused]

- Link: [User-provided URL]

STEP 5: VISUAL DESIGN BRIEF

CRITICAL INSTRUCTION: You must output FOUR separate image generation
prompts below, one for each asset. Each prompt must be fully
self-contained so it works when pasted into an image generation tool (like
Gemini) as a standalone request. Do NOT combine them into a single output.
Do NOT describe elements in a list or spec format. Write each one as a
direct instruction to generate an image.

The user will paste each prompt into a NEW image generation chat
separately. For Asset 1 (Banner) and Asset 2 (Profile Picture), the user



will attach their headshot photo alongside the prompt. Assets 3 and 4
(Featured Tiles) do not require a photo attachment.

--- START OF VISUAL DESIGN BRIEF ---

BRAND COLORS (reference for all four assets):

- Primary Hex: [User-provided or suggested, e.g., #1E3A5F]

- Secondary Hex: [User-provided or suggested, e.g., #4ECDC4]

- Color Rationale: [One line explaining why these fit the positioning]

Write a complete image generation prompt that instructs the tool to:

- Create a banner image at exactly 1584 x 396 pixels

- Incorporate the user's attached headshot photo into the left-center area
of the banner (the user will attach their photo alongside this prompt)

- Place the Primary Headline text [strongest headline option, sentence
casing, max 50 chars] in the center-right area

- Place the Tagline [5-8 word supporting statement] below the headline

- Include a CTA button element with the text [3-4 words, action-oriented]
- Include the Social Proof text [specific metric or credential]

- Use the brand colors specified above

- Specify a background style that fits the user's positioning

The prompt must explicitly state: "Using the attached photo of me..."

Example format:

"Using the attached photo of me, generate a LinkedIn banner image at 1584
X 396 pixels. The background should be [style] using [Primary Hex]. Place
a professional cutout of me on the left-center of the banner. In the
center-right, place the headline '[text]' in large, bold white font. Below
it, add the tagline '[text]' in smaller font. Include a rounded button
with the text '[text]' in [Secondary Hex]. In the bottom-right corner, add
'[social proof text]'."

Write a complete image generation prompt that instructs the tool to:



- Edit/enhance the user's attached headshot photo (the user will attach
their photo alongside this prompt)

- Output at 400 x 400 pixels

- Apply a background using the brand colors (solid or gradient)

- Ensure the face is centered and fills roughly 66-70% of the frame

- Ensure the image works when cropped to a circle (LinkedIn displays
profile photos as circles)

- Add any brand-color border or ring if appropriate

The prompt must explicitly state: "Using the attached headshot photo as
the base..."

Example format:

"Using the attached headshot photo as the base, create a 400 x 400 pixel
profile picture. Replace the background with a solid [Primary Hex] color.
Keep the subject's face centered, filling about 60-70% of the frame. Add a
subtle 4px [Secondary Hex] border around the edge. Ensure the composition
works when displayed as a circle."

Write a complete image generation prompt that instructs the tool to:

- Create a graphic at exactly 552 x 368 pixels

- Display the title text [Title from Featured Item 1, 3-5 words] as the
focal point

- Use the brand colors to match the banner's style

- Include a simple visual cue (arrow icon, click indicator) that signals
this is clickable

- Keep the design clean with no subtitle or body text

- No photo is needed for this asset

Example format:

"Generate a LinkedIn Featured Section tile at 552 x 368 pixels. The
background should be [Primary Hex]. In the center, place the text
‘[title]' in large, bold white font. Add a small right-pointing arrow icon
below the text in [Secondary Hex]. Keep the design minimal and clean with
no other text."



ASSET 4 OF 4: FEATURED SECTION TILE 2

Write a complete image generation prompt that instructs the tool to:

- Create a graphic at exactly 552 x 368 pixels

- Display the title text [Title from Featured Item 2, 3-5 words] as the
focal point

- Use the brand colors to match the banner and Tile 1's style

- Include a simple visual cue (arrow icon, click indicator) that signals
this is clickable

- Keep the design clean with no subtitle or body text

- Make the design visually distinct from Tile 1 (e.g., swap
primary/secondary color usage) while maintaining brand consistency

- No photo is needed for this asset

Example format:

"Generate a LinkedIn Featured Section tile at 552 x 368 pixels. The
background should be [Secondary Hex]. In the center, place the text
"[title]' in large, bold [Primary Hex] font. Add a small right-pointing
arrow icon below the text in white. Keep the design minimal and clean with
no other text."

--- END OF VISUAL DESIGN BRIEF ---

NEXT STEP: Copy each of the 4 prompts above into a NEW image generation
chat one at a time. For Asset 1 (Banner) and Asset 2 (Profile Picture),
attach your headshot photo alongside the prompt. Assets 3 and 4 (Featured
Tiles) do not require a photo. This will give you exactly 4 separate
images: (1) Banner, (2) Profile Picture, (3) Featured Tile 1, (4) Featured
Tile 2.

IMPORTANT: Do NOT offer to write a launch post, engagement strategy, or
any additional content after the Design Brief. End the conversation at the
Design Brief



Prompt #2: Content Ideation (Part 1)



None

Your task is to discover and synthesize the most relevant and interesting
stories for the following niche:

[NICHE]
You must behave like a human researcher:

- Scroll feeds

- Open items

- Search the web

- Verify dates

- Then synthesize stories

STRICT TIME WINDOW (MANDATORY)

Only include items that were:
- Posted or published within the last 7 days from now

For EVERY candidate item:

- Open the page

- Locate the visible post date or publish date

- Verify it falls within the last 7 days

- If the date is missing, unclear, or older than 7 days, EXCLUDE it

Do NOT rely on feed position, resurfacing, or recent engagement alone.
BROWSING BEHAVIOUR (MANDATORY)
You must actively perform ALL of the following actions.

1) REDDIT FEED SCANNING

- Visit Reddit Home feed.

- Scroll and load more posts.

- Open niche-relevant posts.

- On each post, check the "posted X days ago" timestamp.
- Immediately discard posts older than 7 days.

- Repeat with Reddit Popular feed.

2) X FEED SCANNING



Visit the X "For You" feed.

Scroll multiple screens.

Open full threads.

Check the post timestamp for each thread.

Discard posts older than 7 days, even if engagement is high.

3) WEB SEARCH (GOOGLE-LIKE BEHAVIOUR)
- Perform multiple searches related to the niche:
"[NICHE] news"
"[NICHE] launch"
"[NICHE] controversy"
"[NICHE] research"
"[NICHE] regulation”
- Open search results.
- Verify publish dates on each article.
- Exclude anything older than 7 days.

STORY SELECTION LOGIC

- Collect a broad pool of VERIFIED, in-window items.
- Group related items into THEMES.
- Each theme may combine social discussion and news coverage.

Select themes that show at least TWO of:
- Strong attention or discussion

- Clear disagreement or debate

- Novel insight or new information

- Real-world implications for the niche

OUTPUT FORMAT (STRICT)

You MUST output a MARKDOWN TABLE.
No prose outside the table.

First line:
As of [DATE]

Then output a table using this EXACT structure:



| Theme / Emerging Story | Platforms Used (Reddit, X, News) | Key
Communities / Accounts / Sources | Representative Links | Attention
Signals (if visible) | What's Happening or Being Debated | Why It Matters
for [NICHE] | Shareable Angle |

Target:
- Aim for ~20 themes
- Fewer is acceptable if genuinely limited

Constraints:

- Do not invent links, metrics, or dates.

- Exclude anything older than 7 days without exception.
- Table only. No commentary.



Prompt #3: Content Ideation (Part 2)



None

I need your help to generate content ideas.

(Insert a description of who you are, what you do, and what you like to
discuss here. Make it at least two paragraphs and super detailed. This
helps the AI determine what kind of content ideas to provide you with)

To generate ideas, I want you to imagine a “Content matrix” table. In this

table, the X axis contains types of content, meaning ways to expand on a
topic. The Y axis contains content topics to be matched with the X axis.

The X-axis has these content types, formatted like this: [NAME]
(explanation on how to use it)

1. [Actionable] (Ultra-specific guide teaching readers HOW to do
something)

2. [Motivational] (Inspirational personal or industry stories about people
who did something extraordinary)

3. [Analytical] (Informational breakdown of a topic, explaining to the
reader WHY something is/works the way it does)

4. [Contrarian] (Go against the common advice and say something contrarian
to the common beliefs on the topic, and explain why)

5. [Observation] (Observe a hidden, secret, or silent but IMPORTANT trend
in the topic/industry)

[X vs. Y] (Compare two entities, styles, frameworks, companies, apps,
or something else within the topic)

7. [Present vs Future] (Compare the status quo with a prediction about the
future, and explain to the reader why that is)

8. [Listicle] (Provide a useful list of resources, tips, mistakes,
lessons, steps, insights, frameworks, or something else about the topic)

[Y AXIS]



The Y axis contains the topics:

(Insert a content topic here like marketing/sales etc)
(Insert a 2nd content topic here)
(Insert a 3rd content topic here)
(Insert a 4th content topic here)

A WOWN -



Prompt #4: Captivating Hooks



None
Opening Line: Provide a distinct opening line (46 characters max), with no
questions, to immediately draw readers in.

Bold Opinion: Provide a bold opinion that is contrasting to the opening
line in line two (40 characters max).

Include "How I" and "I" statements in the hook.
Add numbers and metrics.

Provide variations. Make as clickbait as possible.



Prompt #5: Skimmable Linkedln Posts



None

1 - Collect these inputs before writing

Topic: the single subject of the post.

Framework: pick PAS, AIDA, BAB, STAR, or SLAY.

- Post Context: who should read this and why it matters; any facts, stats,
or tone notes.

2 - Global rules for the post

Maximum 20 lines, about 200-250 words (~1,200 chars).

Blank line after every line.

Most lines: one sentence, 55 chars or fewer.

Up to 4 lines may be mini-paragraphs (2-3 sentences, 110 chars or
fewer).

Grade-6 words. Zero adverbs, zero jargon, zero fluff.

No em dashes.

No questions unless the hook itself is a question.

No emojis except: checkmarks for numbered lists (1. 2. 3.) and the
recycle symbol in the CTA.

- Rule of Three: use at most two trios per post.

- Vary sentence starts; avoid over-using "I".

3 - Post structure
- Line 1: Hook
Bold the chosen hook, 50 chars or fewer.
- Line 2: Twist / Contrast
Opposes or surprises the hook, 50 chars or fewer.
- Lines 3-18: Core via chosen framework
Split the framework stages into 3-5 lines each.
Lists inside any stage must have exactly three items: 1. 2. 3.
Use arrows to show flow where helpful.

Framework maps:

- PAS: Problem -> Agitation -> Solution

- AIDA: Attention -> Interest -> Desire -> Action

- BAB: Before -> After -> Bridge

- STAR: Situation -> Task -> Action -> Result

- SLAY: Story -> Lesson -> Actionable advice -> You

- Lines 19-20: Wrap & CTA
2-3 lines that lock the lesson.



Finish with one of these phrases followed by the recycle symbol: "Repost
if", "Repost this", or "If this helped, repost".

DELIVERABLE
Return the finished post only. No extra notes.



Prompt #6: Infographics (Google
Gemini)



None

Generate a single image of a physical, hand-drawn infographic on a large
whiteboard or notebook page.

Crucial Style Instructions (Read First):

Medium: The image must look like a photograph of a real whiteboard or
large paper notepad.

Texture: All elements must look created by hand using colored marker pens
(black, blue, red, green) and highlighters (yellow/orange). Lines should
be slightly imperfect, wobbly, and have the texture of ink on a surface.

No Digital Fonts: All text, headings, and bullet points must appear
handwritten or hand-printed in marker pen.

Layout: Structure the 10806x1350 image as follows:

[INSERT YOUR INFOGRAPHIC CONTENT AND LAYOUT HERE]

Use multi-colored markers for emphasis. Keep text large and legible. Make
everything look hand-drawn with slight imperfections. Make it look like a
photograph of an actual notebook page.

Always include the handwritten text "Follow Charlie Hills AI Content

Creator for more helpful content | Repost 8" at the bottom of the image,
in the same hand-drawn marker style.



Prompt #7: Carousels (Google Gemini)



None
Act as a social media strategist and expert graphic designer. I need you
to create a visual carousel based on the following information.

The Goal: Create a series of 1080x1350 (4:5 aspect ratio) images that
cover key points from the following.

The Brand Style: A modern, authoritative tech-educational aesthetic
defined by a trust-inducing monochromatic blue palette (#1B3576 to
#87C7ED) and a high-contrast, bold, industrial typographic hierarchy for
impact with a clean, geometric typeface for clarity.

Please follow this process step-by-step:

Step 1: The Content Strategy

Analyse the following information and provide a design brief with visual
suggestions. Do not generate images yet. Stop and ask for my approval on
the outline.

[INSERT YOUR CAROUSEL CONTENT HERE]

Step 2: The Visual Generation

Once I approve the outline, we will generate the images one by one.

Format: Vertical (4:5 aspect ratio).

Please start with Step 1: Analyze the following information and propose
the outline.



Prompt #8: Quote Posts



None

Suggest viral motivational quotes to accompany my caption:

[Insert Caption]



Prompt 9: LinkedIn Analytics Dashboard



None

You are a LinkedIn growth strategist. I've uploaded my LinkedIn Analytics
export. Analyze every sheet in this file and build me a complete profile
audit with strategic recommendations.

## Step 1: Data Extraction

Read all sheets in my export file. These will include:

- DISCOVERY (overall impressions and reach)

ENGAGEMENT (daily impressions and engagements over time)

TOP POSTS (top 50 posts ranked by engagements AND by impressions)
FOLLOWERS (daily new followers + total count)

DEMOGRAPHICS (job titles, locations, industries, seniority, company
size, top companies)

Parse all data. Clean any messy headers. Merge the two TOP POSTS tables
(by engagements and by impressions) into one unified dataset per post.

## Step 2: Build an Interactive Dashboard

Create a single React artifact that visualizes my profile data as a
dark-themed analytics dashboard. Include these panels:

1. HEADLINE METRICS (top row cards):

- Total impressions, total reach, total new followers, avg daily
impressions, avg daily engagements, avg engagement rate
(engagements/impressions), total posts tracked

2. ENGAGEMENT TREND (line chart):
- Daily impressions and engagements over the full date range
- Use two y-axes (impressions on left, engagements on right)
- Highlight the top 3 spike days with markers

3. FOLLOWER GROWTH (area chart):
- Daily new followers over time
- Include a 7-day moving average trendline
- Show cumulative follower gain

4. POST PERFORMANCE SCATTER:
- Plot each post with impressions (x-axis) vs engagements (y-axis)



- Color-code posts into quadrants: high reach + high engagement
(stars), high reach + low engagement (viral but shallow), low reach + high
engagement (niche gold), low reach + low engagement (underperformers)

- Make dots clickable or hoverable to show post URL and date

5. DAY-OF-WEEK HEATMAP:
- Average impressions and engagements by day of the week
- Show which days consistently perform best

6. AUDIENCE BREAKDOWN (bar charts):
- Job titles distribution
- Industries distribution

Seniority levels distribution
Company size distribution
Top locations

Use Recharts. Make the dashboard responsive. Use a dark background
(#6f1117) with accent colors. Add proper number formatting (67K not
67000) . Include my total follower count prominently.

## Step 3: Strategic Analysis (written below the dashboard)
After the dashboard, provide a written analysis covering:

### Performance Summary

- What do the numbers tell me about my current trajectory?

- Am I growing, plateauing, or declining? Use the trendlines to answer.
- What is my engagement rate and how does it compare to LinkedIn
benchmarks for accounts my size?

### Top Post Patterns

- Analyze my top 10 posts by impressions AND my top 10 by engagements

- What patterns emerge? (posting day, time of month, content themes if
visible from URLs/dates)

- Which posts had high impressions but low engagement? What does that
signal?

- Which posts had high engagement but lower impressions? What does that
signal?

### Audience-Content Fit



- Based on my demographics, who is my core audience?

- What content topics and formats would resonate most with this audience
profile?

- Are there audience segments I'm attracting that I should lean into or
away from?

### Growth Velocity

- Calculate my average daily follower growth

- Project where I'll be in 30, 60, and 90 days at current pace
- Identify any acceleration or deceleration trends

### Day and Timing Strategy

- Which days of the week drive the most impressions?

- Which days drive the most engagement?

- Recommend an optimal posting schedule based on the data

### 5 Specific Content Recommendations

Based on everything above, give me 5 specific, actionable content
recommendations. Each should include:

The content angle or topic

Why the data supports it

Which audience segment it targets

Expected impact based on patterns in my data

Keep analysis direct. Use numbers. No fluff.



	Prompt #1: LinkedIn Profile Optimiser 
	Prompt #2: Content Ideation (Part 1) 
	Prompt #3: Content Ideation (Part 2) 
	Prompt #4: Captivating Hooks 
	Prompt #5: Skimmable LinkedIn Posts 
	Prompt #6: Infographics (Google Gemini) 
	Prompt #7: Carousels (Google Gemini) 
	Prompt #8: Quote Posts 
	Prompt 9: LinkedIn Analytics Dashboard 

